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EXECUTIVE DIRECTOR OF MARKETING
Strategic Vision and Execution ▪ Multichannel Marketing ▪ Brand Development ▪ PR & Media Relations 
Marketing and communications expert with 18 years of experience creating holistic and scalable marketing strategies, elevating brand awareness and delivering meaningful results. Manages up to $500K marketing budgets across multiple channels. Recognized for innovative leadership that fosters culture of growth and drives success. Proficient in print, digital, social, public/media relations, environmental branding project management, and vendor management. History of creating marketing materials in multiple languages to maximize reach. 
	Strategic Marketing Leadership
	→
	Develops and executes marketing strategies that enrich organizational stories, implementing high-performing design, communications, content, and web optimization programs and communications and public relations strategies aligned with organizational goals.

	Creative Innovation and Brand Development
	→
	Pioneered innovative, highly impactful promotional campaign in collaboration with Wisconsin Rapids Rafters baseball team that garnered extensive positive media coverage.

	Project and Program Management Excellence
	→
	Oversees diverse multi-department projects, improving efficiencies, ensuring timely execution of marketing initiatives, and prioritizing and managing multiple initiatives simultaneously.


Core Competencies
B2B / B2C Marketing | Digital Marketing Strategy | Brand Development & Management | Marketing Campaigns | PR & Media Relations Market Research & Analysis | Budget Management | Stakeholder Engagement | Social Media | Websites | Event Promotion | Vendor Management | Campaign Performance Analysis | Marketing ROI Optimization | Program Evaluation | Partnerships | Team Development

PROFESSIONAL EXPERIENCE

Michels | Brownsville, WI	 2024 – 2025
Global leading infrastructure construction company with $4.7 billion in revenue annually.
EMPLOYMENT BRAND LEADER
· Lead strategies to attract and develop early talent, positioning Michels as an employer of choice, including overseeing an event of 100+ high school students to do hands-on demos related to the skilled trades.
· Grew the US intern program by 30% in year one with an additional expected growth of 80% in year two. 
· Manage campus recruiting, internship programs, and community engagement initiatives to connect with the next generation of talent, this included attending 40 colleges across the country every fall for career fair season.
· Expand outreach to K-12 schools and universities while enhancing the employment brand nationally and internationally (Canada and Germany).
· Collaborate cross-functionally to align strategic planning with relationship-building efforts, strengthening talent pipelines and organizational presence.
· Drive initiatives that elevate Michels’ visibility and reputation among emerging professionals and skilled trades talent working with organizations like CESA, InspireWI, DWD, etc.

Lakeshore Technical College | Sheboygan, WI	 2020 – 2024
Part of Wisconsin Technical College system with total undergraduate enrollment of 2,000+ students 
EXECUTIVE DIRECTOR OF MARKETING
· Restructured marketing department to align with college strategic goals; led a team of 6 managing project flow across 17 departments and 100+ concurrent initiatives.
· Directed full rebrand, including branding guidelines, web standards, and new logo development in collaboration with external agency.
· Developed and executed marketing campaigns and PR strategies, generating $250K+ in annual free publicity and 1.1M+ media impressions.
· Managed complete website redesign, improving user experience, reducing bounce rates from 58% to 36%, and increasing average page engagement to 2 minutes.
· Streamlined department operations through SOP implementation, cross-training, and workload optimization.
· Led digital and social media campaigns achieving click-through rates 3x above industry standard.
· Enhanced college visibility through radio, TV, online PR, and community engagement events, including inaugural disc golf tournament.
· Trained as Public Information Officer in crisis and incident response management (FEMA certified).

Mid-State Technical College | Wisconsin Rapids, WI	 2016 – 2020
Part of Wisconsin Technical College system with total undergraduate enrollment of 2,000+ students.
DIRECTOR OF MARKETING & COMMUNICATIONS
· Developed and executed comprehensive marketing and media relations strategy aligned with the college’s mission, driving a 7.6% enrollment increase over two years and reversing a seven-year decline.
· Directed creative vision for campaigns, ensuring consistent brand identity across departments while collaborating cross-functionally to extend marketing messaging.
· Expanded marketing team to include digital/social media specialists and a media buyer, strengthening departmental capabilities.
Led strategic digital communications initiatives and enhanced government relations while representing the college on committees and at the Wisconsin Technical College Marketing Consortium.
· Partnered with Recruitment to design high-impact events, including the innovative “Free Tuition Thursdays” promotion in collaboration with Wisconsin Rapids Rafters, generating scholarship awards, extensive press coverage, and national recognition for the program.

Snap-on Tools & Diagnostics | Kenosha, WI	 2008 – 2016
Global manufacturer and marketer of premium tools and equipment for the professional transportation industry.
NORTH AMERICA SALES & MARKETING LEAD - RAPID CONTINUOUS IMPROVEMENT (RCI)  (2013 – 2016)
MARKETING SPECIALIST  (2010 – 2016)
COMMUNICATIONS SPECIALIST  (2008 – 2010)
Gained valuable early-career experience leading strategic marketing initiatives and supporting major product launches for Snap-on, a global industry leader. Directed marketing and communications strategies across North America and the UK, managed a 23-member sales and marketing team, and developed campaigns that strengthened brand visibility and drove growth. Successfully revamped Snap-on’s e-commerce platform, enhanced franchisee communications, and executed national trade show marketing efforts — laying a strong foundation for my leadership journey in marketing and employer branding.



LEADERSHIP & RECOGNITIONS
Wisconsin Leadership Development Institute (WLDI) Chair Academy Leadership Program
Sheboygan County Chamber Leadership Program
Top Young Professional of the Year Nominee, Sheboygan County Chamber, May 2023
National Council for Marketing & Public Relations (NCMPR) Professional Awards:
Gold Paragon Award, Outstanding Single Television/Video Ad, 2020
Silver Paragon Award, Outstanding Television/Video Ad Series, 2019
3x District 3 Medallion Award recognition for Social Media or Online Marketing Campaign, 2018, 2019
2x Annual Bell Award Winner, Business Marketing Association (BMA) Milwaukee Chapter, 2015, 2011



EDUCATION
Bachelor of Science (BS) in Public Relations, Minor in Imaging Media (Graphic Design)
University of Wisconsin‐Platteville  
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